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MASS INTENTIONS FOR THE WEEK 

Saturday 7.00-Patrick and Teresa O’Dwyer (A); Sunday 9.00-David and Josephine 
CharlesA; 10.30-Frances Daly (1

st
 A); 12.00-Noel Kelehan Month’s Mind; Mon.10.00-

James Frost (A); Tues-Joan and Noel Scanlon (A); Weds 10.00-Catherine O’Connell  
RIP; Fri 10.00-Pauline O’Connor; 

Anniversaries: Mary Brophy  

 
 
 
 
 

 

 

23rd 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 

 

 

 
Priest of the Parish:  Father Brendan Madden 01 4950444 

Office: 014947303  Email: ballyroanparish@gmail.com 

Website: www.ballyroanparish.ie 

 

 

 

  
MASS TIMES 

Vigil Mass: Sat 7.00 

Sunday: 9.00, 10.30, 12.00 

Mon – Saturday: 10.00 am 

 

MASS/MORNING PRAYER 

DURING LENT 

Mon and Fri  7.30 am Mass 

Tues, Wed, Thurs Morning 

Prayer in Ruah Centre 

EXPOSITION 

Tuesdays 

 10.30am – 6.00pm  
 

Church of the Holy Spirit 

Ballyroan 

  
 
 
 
 
 

        10TH/11TH MARCH 2012 

 

-We are now in the Third Week of Lent, let us not forget all our good 

intentions! 

-Congratulations to the Boys and Girls of the Parish who made their 

Confirmation on Friday.   

-The Do This in Memory programme will take place at the 12.00 Mass 

this Sunday. 

-We remember the babies who will be baptised this Sunday afternoon 

and their families.  May they be supported by the prayers of the 

Parish. 

-St Joseph’s Young Priests’ Society have their meeting at 7.30 this 

Wednesday, 14th in the Ruah Centre. 

-Susannah de Wrixon, one of Ireland’s leading singing actresses 

accompanied by the elder statesman of Jazz piano, Jim Doherty, will 

give the next concert at the Ruah Centre on Monday 23rd April at 

12.05. Susannah will sing a variety of songs from the American 

Songbook through to Sondheim and Coward.  Early booking advisable. 

 

 
 

-Collection of clothing in aid of Habitat for Humanity, 16th March; bags 

to be left at the COMMUNITY CENTRE on Friday next. 

-There will be a Parish Youth Retreat for all 5th, 6th Years and College 

Students in the Ruah Centre on Saturday 31st March beginning at 3.00 

and finishing with 7.00 pm Mass in the Parish. 

-AFFECTED BY SUICIDE? You are invited to attend a talk “Touching 

Suicide” at the Parish Parlour, Divine Word, Marley on Tuesday 20th 

March at 8.00 pm.  The Principal speaker is Carol Anne Milton, author 

of “The Coldest Night – a Family’s Experience of Suicide” 

 

 

 

 

 

 

 

 

 

DON’T FORGET…. 

 

ECUMENICAL LENT 

SERIES 2012 

HOPE IN A TIME OF 

CRISIS 

 

Thursday 15
th

 March 

Confronting Cyberworld 

Stress 

Fergal O’Neill 

Claire Missen 

 

Thursday 22
nd

 March 

Christian Voices 

Together – How 

Christians can be part of 

the Solution. 

Rev Alastair Graham 

Fr John Nally 

 

Thursday 29
th

 March 

Celtic Service of Hope 

and Reconciliation 

Rev Marcus Losack 

 

Rathfarnham  

Parish Church, 

Rathfarnham village 

8.00 pm 

St patrick’s Day Masses 

 

     Vigil Mass:            7.00 pm 

     Morning Mass:     10.00 am 

 

Vigil Mass for Sunday:  7.00 pm 

 

HAPPY ST PATRICK’S DAY TO ALL 

St V de Paul collection 
after all Masses this 

weekend. 

mailto:ballyroanparish@gmail.com
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The purpose of a 

newsletter is to provide 

specialised information to 

a targeted audience. 

Newsletters can be a 

great way to market your 

product or service, and 

also can create credibility 

and build your company’s 

identity among peers, 

members, employees, or 

vendors. 

Inside Story Headline 

 

Next, establish how much 

time and money you can 

spend on your newsletter. 

These factors will help 

determine how frequently 

you publish your 

newsletter and its length. 

It’s recommended that you 

publish you newsletter at 

least quarterly so that it’s 

considered a consistent 

Examples of possible 

headlines include Product 

Wins Industry Award, New 

Product Can Save You 

Time, Membership Drive 

Exceeds Goals, and New 

Office Opens Near You. 

One benefit of using your 

newsletter as a 

promotional tool is that 

you can reuse content 

from other marketing 

materials, such as press 

releases, market studies, 

and reports.  

Inside Story Headline 

 

Inside Story Headline 

 

“To catch the reader’s 

attention, place an 

interesting sentence or 

quote from the story 

here.” 

“To catch the reader’s 

attention, place an 

interesting sentence or 

quote from the story 

here.” 

First, determine the 

audience of the 

newsletter. This could be 

anyone who might benefit 

from the information it 

contains, for example, 

employees or people 

interested in purchasing a 

product or in requesting 

your service. 

You can compile a mailing 

list from business reply 

cards, customer 

information sheets, 

business cards collected 

at trade shows, or 

membership lists. You 

might consider purchasing 

a mailing list from a 

company. 

  

source of information. 

Your customers or 

employees will look 

forward to its arrival. 

Your headline is an 

important part of the 

newsletter and should be 

considered carefully. 

In a few words, it should 

accurately represent the 

contents of the story and 

draw readers into the 

story. Develop the 

headline before you write 

the story. This way, the 

headline will help you 

keep the story focused. 

While your main goal of 

distributing a newsletter 

might be to sell your 

product or service, the key 

to a successful newsletter 

is making it useful to your 

readers. 

A great way to add useful 

content to your newsletter 

is to develop and write 

your own articles, or 

include a calendar of 

upcoming events or a 

special offer. Your 

headline is an important 

part of the newsletter and 

should be considered 

carefully. 

In a few words, it should 

accurately represent the 

contents of the story and 

draw readers into the 

story. Develop the 

headline before you write 

the story. This way, the 

headline will help you 

keep the story focused. 
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You can compile a mailing 
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information sheets, 

business cards collected 

at trade shows, or 

membership lists. You 

might consider purchasing 

a mailing list from a 

company. 

Next, establish how much 

time and money you can 

spend on your newsletter. 

These factors will help 

determine how frequently 

you publish your 

newsletter and its length. 

It’s recommended that you 

publish your newsletter at 

least quarterly so that it’s 

considered a consistent 

source of information. 

Your customers or 

employees will look 

forward to its arrival. 

Your headline is an 

important part of the 

newsletter and should be 

considered carefully. 

 

  

can reuse content from 

other marketing materials, 

such as press releases, 

market studies, and 

reports. 

While your main goal of 

distributing a newsletter 

might be to sell your 

product or service, the key 

to a successful newsletter 

is making it useful to your 

readers. 

A great way to add useful 

content to this newsletter 

is to develop and write 

your own articles, or to 

include a calendar of 

upcoming events or a 

special offer that promotes 

a new product. 

You can also research 

articles or find “filler” 

articles by accessing the 

World Wide Web. You can 

write about a variety of 

topics, but try to keep your 

articles short. 

 

 
 Caption describing picture or 

graphic. 
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product or service, the key 

to a successful newsletter 
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A great way to add useful 

In a few words, it should 

accurately represent the 

contents of the story and 

draw readers into the 

story. Develop the 

headline before you write 
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keep the story focused. 

Examples of possible 

headlines include Product 

Back Page Story Headline 

 

 

Company Name 

Street Address 
Address 2 

Town, County  Postal Code 
 

PHONE: 
01234 567890 

 
FAX: 

01234 567890 
 

E-MAIL: 
someone@example.com 

We’re on the Web! 

See us at: 

www.adatum.microsoft.com 

releases and market 

studies. 

While your main goal of 

distributing a newsletter 

might be to sell your 

product or service, the key 

to a successful newsletter 

is making it useful to your 

readers. 

Wins Industry Award, New 

Product Can Save You 

Time, Membership Drive 

Exceeds Goals, and New 

Office Opens Near You. 

One benefit of using your 

newsletter as a 

promotional tool is that 

you can reuse content 

from other marketing 

materials, such as press 

content to your newsletter 

is to develop and write 

your own articles, or to 
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upcoming events or a 

special offer that promotes 

a new product. 

You can also research 

articles or find “filler” 

articles by accessing the 

World Wide Web. You can 

write about a variety of 

topics, but try to keep your 

articles short. 

 


